








Insufficient trading 
volume and 
decreased liquidity.
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Hypothesize Interview Refine

• What constitutes an 
effective online 
presence?

• How can Hook 
better market itself 
online?

• What marketing 
strategies are the 
most effective?

• Is there a specific 
strategy we should 
focus on?

• What SEO 
Strategies are the 
most effective?

• How does content 
engagement affect 
SEO?



“Grow testimonials, talk with users, and turn into content. 
Anything to improve SEO.”

- Connor Henderson (UO Marketing Professor)

“Work with co-marketing partners to raise awareness [..] Find 
beneficial partners in the space and align on how to make the 
launch work for them and you.”

-  Emmanuel Aremu (Growth Marketing Manager @ OP Labs)

“Understand your consumer and who you’re talking to, before 
going through your chosen funnel of marketing”

- Marcella Chin (Digital Marketing @ Nike)

*see speaker notes for comprehensive interview transcripts



Keywords Backlinks

Customer Testimonials Site Information

Identifying target audience is the first step for Hook to enhance engagement. 
Defining target consumers provides solid foundation for SEO strategies such as:



Hook’s Generalized
Consumer Base
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https://t.me/nftlatelynews/
https://t.me/NFTChatGrouo
https://t.me/nftroom
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https://x.com/imperator_co/status/1687117465208193024?s=20
https://www.stride.zone/blog/the-great-stride-meme-contest
https://www.stride.zone/blog/the-great-stride-meme-contest
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https://t.me/NFTChatGrouo
https://t.me/nftlatelynews/
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Hank Hook

25

Hank, a 33-year-old finance professional from New York, brings trading expertise to 
platforms like NFTPerp and Wasabi. Seeking a familiar UI, Hank values efficiency and 
risk mitigation.

▸

▸

▸
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Medium

Twitter Spaces
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https://t.me/nftroom
https://t.me/NFTdiscussion
https://t.me/nftlatelynews/
https://t.me/RarePepeTraderGroup
https://t.me/RarePepeTraderGroup
https://t.me/NFTChatGrouo
https://discord.com/invite/opensea
https://discord.com/invite/enter
https://discord.com/invite/nftverse
https://supraoracles.com/academy/nft-newsletters/#Overpriced-JPEGs
https://ccdigitized.substack.com/about
https://www.forefront.market/newsletter
https://nonfungible.com/news/corporate/the-nonfungible-com-nft-newsletter
https://milkroad.com/
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https://www.uofoundation.org/ways-to-give
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✓

✓

✓

✓

✓

✓
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✓

✓
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